
MEMBERSHIP 
MANUAL
2 0 2 4

A H B A

3 0 1  A r c t i c  S l o p e  A v e ,  S t e  1 0 2 ,  9 9 5 1 8

 9 0 7 - 5 2 2 - 3 6 0 5  I  i n f o @ a h b a . n e t  I  a h b a . n e t



B o a r d  P r e s i d e n t ,  A n d r e  S p i n e l l i
S p i n e l l  H o m e s

9 0 7 - 4 4 0 - 6 2 9 6  I  a n d r e @ s p i n e l l h o m e s . c o m

V i c e  P r e s i d e n t ,  S c o t t  A l l e n
3 6 0  C o n s t r u c t i o n  &  D e s i g n

9 0 7 - 2 3 0 - 4 4 3 2  I  s a l l e n @ 3 6 0 - a k . c o m

S e c r e t a r y ,  S k y l e r  Q u i n n
M i c h a e l  Q u i n n  C o n s t r u c t i o n

9 0 7 - 3 6 0 - 6 0 0 4  I  s k y l e r e q u i n n @ g m a i l . c o m

T r e a s u r e r ,  B r a n d o n  B u r g e t t
P r i m e L e n d i n g

9 0 7 - 3 1 7 - 3 9 3 3  I  b r a n d o n . b u r g e t t @ p r i m e l e n d i n g . c o m

P a s t  P r e s i d e n t ,  J a s o n  D i a l
R a i n  P r o o f  R o o f i n g

9 0 7 - 9 5 2 - 0 5 1 6  I  j d i a l @ r a i n p r o o f r o o f i n g . c o m

A s h l e y  P l o o y ,  B r i c k  &  B i r c h  H o m e s
9 0 7 - 9 8 0 - 2 5 2 7  I   b r i c k a n d b i r c h h o m e s @ g m a i l . c o m

B r a n d o n  M a r c o t t ,  P . E .  T r i a d  E n g i n e e r i n g
9 0 7 - 2 2 7 - 0 9 0 5  I  b r a n d o n m a r c o t t @ t r i a d a k . c o m

D a r e n  W i l l i a m s ,  S B S
9 0 7 - 3 1 7 - 3 3 8 6   I   d a r e n . w i l l i a m s @ s b s a l a s k a . c o m

E r i c  T r e v i t h i c k ,  T r e v i  B u i l d e r s
9 0 7 - 3 0 1 - 5 3 5 9   I   e r i c t r e v i t h i c k @ g m a i l . c o m

K a r e n  M i c h e l s o h n ,  F A I B D ,  M i c h e l s o h n  &  D a u g h t e r  

4 0 7 - 4 6 8 - 6 1 5 0   I   k a r e n @ m a n d d c o n s t . c o m

L i g i a  L u t a n ,  F N B A
9 0 7 - 3 6 0 - 6 0 0 4   I   l l u t a n @ f n b a l a s k a . c o m

S h e r o n  P a t r i c k ,  A l y e s k a  T i t l e
9 0 7 - 2 3 2 - 0 4 8 3   I   s p a t r i c k @ a l y e s k a t i t l e . c o m

K y l e  M i r k a ,  A l l e n  &  P e t e r s e n  
9 0 7 - 2 3 0 - 7 4 3 2  I  k m i r k a @ a p h o m e . c o m

E X E C U T I V E  M E M B E R S

B O A R D  M E M B E R S

C l i c k  h e r e  t o  v i e w  b o a r d  l i s t

Meet the Team
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mailto:sallen@360-ak.com
mailto:skylerequinn@gmail.com
mailto:Brandon@ravenmortgage.net
mailto:jdial@rainproofroofing.com
mailto:sallen@360-ak.com
mailto:daren.williams@sbsalaska.com
mailto:erictrevithick@gmail.com
mailto:karen@manddconst.com
mailto:llutan@fnbalaska.com
mailto:spatrick@alyeskatitle.com
https://www.ahba.net/board-of-directors


A n d r e  S p i n e l l i
S p i n e l l  H o m e s

9 0 7 - 4 4 0 - 6 2 9 6   I   a n d r e @ s p i n e l l h o m e s . c o m

J a s o n  D i a l
R a i n  P r o o f  R o o f i n g

9 0 7 - 9 5 2 - 0 5 1 6   I   j d i a l @ r a i n p r o o f r o o f i n g . c o m

 E r i c  V i s s e r
V i s s e r  C o n s t r u c t i o n

9 0 7 - 6 0 2 - 3 8 5 8   I   e r i c @ v i s s e r . c o m

B i l l  T a y l o r ,  A l t e r n a t e  D i r e c t o r
C o l o n y  B u i l d e r s

9 0 7 - 3 4 5 - 0 3 7 1   I   j i m @ d u n l a p b u i l d e r s . c o m

A n d r e  S p i n e l l i ,  S p i n e l l  H o m e s
D e l e g a t e

9 0 7 - 4 4 0 - 6 2 9 6   I   a n d r e @ s p i n e l l h o m e s . c o m

J i m  D u n l a p ,  D u n l a p  B u i l d e r s
L i f e  D e l e g a t e

9 0 7 - 5 6 2 - 4 5 1 2   I   j i m @ d u n l a p b u i l d e r s . c o m

C l a i  P o r t e r ,  A I A ,  N C P  D e s i g n  B u i l d
S e n i o r  L i f e  D e l e g a t e / B u i l d - P A C  T r u s t e e

9 0 7 - 7 2 7 - 8 0 5 7  I   n c p @ g c i . n e t

P a u l  M i c h e l s o h n ,  M i c h e l s o h n  &  D a u g h t e r
S e n i o r  L i f e  D e l e g a t e

9 0 7 - 7 2 7 - 0 6 1 1   I   p a u l @ m a n d d c o n s t . c o m

A L A S K A  S T A T E  H O M E  B U I L D I N G  A S S O C I A T I O N

N A T I O N A L  A S S O C I A T I O N  O F  H O M E  B U I L D E R S

D i r e c t o r s

D e l e g a t e s

A H B A  T E A M

N i k k i  G i o r d a n o ,  C E O
9 0 7 - 8 3 0 - 9 1 3 9   I   n i k k i @ a h b a . n e t

T a m a r a  D u n l a p ,  D i r e c t o r  o f  M a r k e t i n g  &
M e m b e r s h i p

9 0 7 - 5 2 2 - 3 6 0 5   I   t a m a r a @ a h b a . n e t

R e n a t e  D e l V e c c h i o ,  A c c o u n t i n g
A c c u r a t e  B o o k k e e p i n g

9 0 7 - 8 5 4 - 7 4 0 8   I   a c c o u n t i n g @ a h b a . n e t

L i n d s e y  S p i n e l l i ,  M a r k e t i n g
S a g g i o

9 0 7 - 2 4 0 - 7 0 7 5   I   l i n d s e y @ s a g g i o . c o m

C l a i  P o r t e r ,  A I A ,  N C P  D e s i g n  B u i l d
9 0 7 - 7 2 7 - 8 0 5 7  I   n c p @ g c i . n e t

B O A R D  A D V I S O R

mailto:andre@spinellhomes.com
mailto:jdial@rainproofroofing.com
mailto:eric@visser.com
mailto:andre@spinellhomes.com


 As  a  vo lun teer -dr iven  organ iza t ion ,  our  commi t tees  and  counc i l s  he lp  gu ide  the
AHBA's  advocacy  e f fo r ts ,  events  and  ac t i v i t ies  th roughout  the  year .  Serv ing  on  a
commi t tee  or  counc i l  i s  a  reward ing  way  to  share  your  exper t i se  and  in te res ts  w i th
fe l low members  as  we a l l  s t r i ve  to  advance  our  careers  and  the  AHBA's  goa ls .  

The AHBA is  ac t i ve ly  invo lved  w i th  loca l ,  s ta te  and  na t iona l  i ssues  re la ted  to  the  regu la tory
process  -  work ing  fo r  and  w i th  our  members  to  p romote  the  homebu i ld ing  indus t ry .  We work
wi th  government  and  e lec ted  o f f i c ia l s  to  remove regu la tory  bar r ie rs  tha t  h inder  the  ab i l i t y  to
bu i ld  sa fe  and  a t ta inab le  hous ing .  AHBA advocates  fo r  qua l i t y  deve lopment ,  sus ta inab le
hous ing  and  consumer  pro tec t ion .  

Your  inves tment  in  the  AHBA and suppor t  o f  i t s  m iss ion  th rough ac t i ve  invo lvement
s t rengthens  the  indus t ry  and  the  assoc ia t ion  -  the  more  you  get  invo lved ,  the  greater  the
re turn  on  inves tment .  

For  more  in fo rmat ion  about  a  commi t tee  or  counc i l ' s  work ,  meet ing  schedu le  or  how to
become invo lved ,  p lease  contac t  n ikk i@ahba .net .  

E V E N T  C O M M I T T E E S
A n c h o r a g e  H o m e  S h o w

S p r i n g  C o n s t r u c t i o n  S h o w c a s e
P o k e r  P a r t y

G o l f  T o u r n a m e n t
P a r a d e  o f  H o m e s

G o l d  H a m m e r  A w a r d s  G a l a
E c o n o m i c  S u m m i t

M e r r y  F e s t i v u s

C o u n c i l  C h a i r ,  B r a n d o n  M a r c o t t
T r i a d  E n g i n e e r i n g

B u i l d i n g  S a f e t y ,  E r i c  V i s s e r
V i s s e r  C o n s t r u c t i o n

G o v e r n m e n t  A f f a i r s ,  B i l l  T a y l o r
C o l o n y  B u i l d e r s

B u i l d - P A C ,  A n d r e  S p i n e l l i
S p i n e l l  H o m e s

B U I L D E R S  C O U N C I L

M E M B E R S H I P  C O M M I T T E E
C h a i r ,  P e t e  N o l a n

N a t i o n a l  F e d e r a t i o n  I n d e p e n d e n t  B u s i n e s s e s

C o - C h a i r ,  B r a n d o n  B u r g e t t
P r i m e  L e n d i n g

B O A R D  O F  D I R E C T O R S
B o a r d  P r e s i d e n t ,  A n d r e  S p i n e l l i

S p i n e l l  H o m e s

E N D O W M E N T  B O A R D
B o a r d  C h a i r ,  S a l l y  D i a l

R a i n  P r o o f  R o o f i n g  

Join a Committee or Council

A N C H O R A G E  H O M E  B U I L D E R S  A S S O C I A T I O N
3 0 1  A r c t i c  S l o p e  A v e ,  S t e  1 0 2 ,  A n c h o r a g e ,  A K  9 9 5 1 8

w w w . a h b a . n e t   I   ( 9 0 7 )  8 3 0 - 9 1 3 9   I   i n f o @ a h b a . n e t



A p r i l  2 0 - 2 1
1 0  a . m .  t o  6  p . m .

A l a s k a  A i r l i n e s  C e n t e r

A p r i l  1 3 - 1 4
N o o n  t o  5  p . m .

E a g l e  R i v e r  t o  G i r d w o o d

J u n e  2 7

7  a . m .  S h o t g u n  
A n c h o r a g e  G o l f  C o u r s e  

S e p t e m b e r  4  
5  t o  7  p . m .  

L o c a t i o n  T B D

Kickoff Party

S e p t e m b e r  7 - 9
N o o n  t o  5  p . m .  

E a g l e  R i v e r  t o  G i r d w o o d

Opem Houses

Gold Hammer
Awards Gala
S e p t e m b e r  2 0

6  t o  1 0  p . m .
C a p t a i n  C o o k  H o t e l

O c t o b e r  3 0
N o o n  t o  1 : 3 0  p . m .  
D e n a ' i n a  C e n t e r

P r o g r a m  r u n s  f r o m  
N o v  1  -  D e c  1

2024

D a t e  T B D

T h e  i t e m s  l i s t e d  a b o v e  a r e  A H B A ' s  m a j o r  f u n d r a i s i n g
e v e n t s .  S t a y  t u n e d  f o r  a d d i t i o n a l  e d u c a t i o n a l  a n d
n e t w o r k i n g  o p p o r t u n i t i e s  t h r o u g h  o u r  L u n c h  &  L e a r n s ,
M e m b e r  C o n n e c t i o n s ,  N e w  M e m b e r  H a p p y  H o u r  &
o t h e r  p o p - u p  e v e n t s  t h r o u g h  t h e  y e a r .

C l i c k  h e r e  f o r  t h e  A H B A  C a l e n d a r    
C l i c k  h e r e  t o  l e a r n  m o r e  a b o u t  a l l  e v e n t s
C l i c k  h e r e  f o r  t h e  M a r k e t i n g  T o o l k i t  

F o r  m o r e  i n f o r m a t i o n  c a l l  ( 9 0 7 )  5 2 2 - 3 6 0 5  o r  e m a i l  n i k k i @ a h b a . n e t .

A u g u s t  2

1 0 : 3 0  a . m .  S h o t g u n  
B i r c h w o o d  R a n g e  

https://members.ahba.net/calendar
https://www.ahba.net/events-programs
https://www.ahba.net/sponsorships


T h e  A n c h o r a g e  H o m e  B u i l d e r s  A s s o c i a t i o n  ( A H B A )  s t r i v e s  t o  p r o t e c t  t h e  A m e r i c a n
D r e a m  o f  h o m e o w n e r s h i p  b y  a d v o c a t i n g  f o r  q u a l i t y  d e v e l o p m e n t ,  s u s t a i n a b l e  h o u s i n g
a n d  c o n s u m e r  p r o t e c t i o n .  A H B A  p r o m o t e s  h i g h  e t h i c a l  s t a n d a r d s  a n d  e d u c a t e s  i t s
m e m b e r s  a n d  t h e  A n c h o r a g e  c o m m u n i t y  a b o u t  t h e  b u i l d i n g  i n d u s t r y .   

P r o t e c t ,  p r o m o t e ,  a n d  i m p r o v e  A n c h o r a g e  h o u s i n g .   

F r o m  o u r  h i s t o r y  t o  d a t e  a n d  f r o m  t h e  c o m m i t m e n t s  t h a t  w e  a l l  s h a r e  n o w  a b o u t  t h e
f u t u r e ,  w e  d e f i n e  t h e s e  c o r e  v a l u e s  t o  g u i d e  o u r  a c t i v i t i e s  a n d  s t a f f  i n  t h e  y e a r s  t o
c o m e :

P e r s i s t e n c e :  T e n a c i o u s ,  r e s p o n s i b l e ,  a n d  s t e a d f a s t
I n t e g r i t y :  H o n e s t ,  p r o f e s s i o n a l ,  a n d  e t h i c a l
C o m m u n i t y :  R e l a t i o n s h i p s ,  n e t w o r k i n g ,  a n d  i n c l u s i o n
K n o w l e d g e :  P r o v i d i n g  e d u c a t i o n  a n d  e n c o u r a g i n g  i n n o v a t i o n

T a r g e t :  S u m m e r  2 0 2 7
T h e  C i t y  o f  A n c h o r a g e  h a s  t r a n s f o r m e d  i t s  p r o c e s s  t o  r e m o v e  b a r r i e r s  a n d  e n c o u r a g e
h o u s i n g  d e v e l o p m e n t .

M O A  A d v o c a c y
T h e  p e r m i t t i n g  a n d  i n s p e c t i o n  p r o c e s s  i s  e a s y  a n d  e f f i c i e n t
M o r e  l a n d  h a s  b e e n  r e l e a s e d  f o r  d e v e l o p m e n t

M e m b e r s h i p
1 0 0 %  o f  b u i l d e r s  w i t h  m o r e  t h a n  f i v e  s t a r t s / y e a r  i n  A n c h o r a g e  a r e  m e m b e r s
I n c r e a s e d  p a r t i c i p a t i o n  f r o m  t h e  n e x t  g e n e r a t i o n  o f  b u i l d e r s  i n  A H B A
C o m m u n i c a t i o n  w i t h  m e m b e r s  R E :  I E C C ,  I C C ;  h e l p  a d a p t  t o  t e c h n o l o g i c a l  a n d
r e g u l a t o r y  c h a n g e s
A s s o c i a t e  m e m b e r s h i p  i s  e x c i t i n g  a n d  o f  h i g h  v a l u e  t o  m e m b e r s
B u i l d e r s  I n s u r a n c e  P r o g r a m  i s  a  s i g n i f i c a n t  d r i v e r  o f  n e w  m e m b e r s h i p
M e m b e r  b e n e f i t s  a r e  s h o w c a s e d  

V I V I D  D E S C R I P T I O N

O U R  V I S I O N

C O R E  V A L U E S

P U R P O S E

M I S S I O N

A H B A  S T R A T E G I C  P L A N



S T R A T E G I C  I N I T I A T I V E  1 :  M E M B E R  A N D  C O M M U N I T Y  C O M M U N I C A T I O N S

2 0 2 2 - 2 0 2 3  g o a l s
N e w  m e m b e r  i n t e r a c t i o n  f o c u s e d  e v e n t  s e r i e s  l a u n c h e d
M e m b e r s h i p  i n c r e a s e  t o  2 0 0 +  m e m b e r s
M e m b e r s h i p  r e t e n t i o n  o v e r  8 0 %
M e m b e r  p a r t i c i p a t i o n  h a s  i n c r e a s e d
A n n u a l  m e m b e r  s u r v e y  i m p l e m e n t e d  

S T R A T E G I C  I N I T I A T I V E  2 :  M U N I C I P A L  C O D E  A N D  P O L I C Y

2 0 2 2 - 2 0 2 3  G O A L S
F u n d r a i s e r s ,  B u i l d - P A C  d o n a t i o n s  a n d  e n d o r s e m e n t  p r o t o c o l s
e s t a b l i s h e d
P o l i c y / a d v o c a c y  c a l e n d a r / s p r e a d s h e e t  t r a c k i n g  s o l u t i o n  i m p l e m e n t e d
T e s t i m o n y  l i s t  o p e r a t i o n a l

2 0 2 2 - 2 0 2 5  G O A L S
T h e  p e r m i t t i n g  a n d  i n s p e c t i o n  p r o c e s s  i s  e a s y  a n d  e f f i c i e n t
M o r e  l a n d  r e l e a s e d  f o r  d e v e l o p m e n t  

D e s c r i p t i o n :  E s t a b l i s h i n g  r e g u l a r  a n d  e f f e c t i v e  c o m m u n i c a t i o n s  w i t h  b o t h  m e m b e r s
a n d  t h e  p u b l i c .  M e t h o d s  o f  c o m m u n i c a t i o n  i n c l u d e  t h e  a s s o c i a t i o n  w e b s i t e ,  e m a i l s ,
e v e n t s  a n d  d i r e c t  t e x t s .  A H B A  n e e d s  t o  d e f i n e  l i n e s  o f  c o m m u n i c a t i o n ,  d i s c o v e r  w h a t
i n d u s t r y  b e s t  p r a c t i c e s  a n d  m e m b e r  p r e f e r e n c e s  a r e  s o  w e  a r e  c o m m u n i c a t i n g
e f f e c t i v e l y  w i t h  m e m b e r s .

D e s c r i p t i o n :  W o r k  w i t h  t h e  B r o n s o n  A d m i n i s t r a t i o n ,  A n c h o r a g e  A s s e m b l y ,  a n d  t h e
p u b l i c  t o  i n i t i a t e  a n d  p a s s  c h a n g e s  t o  m u n i c i p a l  c o d e s  a n d  p r a c t i c e  t o  r e d u c e  t h e
c o s t  a n d  i m p r o v e  t h e  s p e e d  o f  h o m e b u i l d i n g  i n  A n c h o r a g e .  E s t a b l i s h  a n d  m a i n t a i n  a
p o s i t i v e  r e l a t i o n s h i p  w i t h  a n y / a l l  i n c o m i n g  e l e c t e d  o f f i c i a l s .  

S T R A T E G I C  I N I T I A T I V E S
P r o f e s s i o n a l  G r o w t h  s y s t e m s  c o n d u c t e d  a  s t r a t e g i c  p l a n  w i t h  A H B A  s t a f f  a n d  t h e
b o a r d  o f  d i r e c t o r s  i n  2 0 2 2 .  i d e n t i f y i n g  p r i o r i t i e s  o f  A n c h o r a g e  b u i l d e r s  a n d  o t h e r
a s s o c i a t e  b u s i n e s s e s  i n  t h e  i n d u s t r y ,  d e f i n i n g  h o w  m e m b e r s  c a n  b e  a  p a r t  o f  t h e
c h a n g e  a n d  e s t a b l i s h i n g  g o a l s  a n d  p r i o r i t i e s  w i t h  m e m b e r  i n p u t  i s  i m p e r a t i v e  t o  t h e
s u c c e s s  a n d  g r o w t h  o f  a h b a .  

 S k i l l e d  l a b o r  i s  r e a d i l y  a v a i l a b l e
Y o u n g  p e o p l e  a r e  e x c i t e d  t o  w o r k  i n  t h e  i n d u s t r y
L o t s  o f  r e m o d e l e r  m e m b e r s

S T R A T E G I C  P L A N  C O N T I N U E D . . .
 

 N o n  D u e s  R e v e n u e  i n c r e a s e d
H o m e  S h o w :  s u s t a i n e d
O t h e r  m e a n s  o f  i n c r e a s i n g  r e v e n u e  ( m a r k e t i n g  o p p o r t u n i t i e s ,  n e w  &  e x i s t i n g
e v e n t s ,  o t h e r )  i n c r e a s e d  b y  1 0 + %  



T h e  a c t i v e  m e m b e r s  o f  t h e  A s s o c i a t i o n  s h a l l  b e  l i m i t e d  t o  t h o s e  p e r s o n s  a n d  f i r m s
w h o  s h a l l  s u b s c r i b e  t o  t h e  f o l l o w i n g  C o d e  o f  E t h i c s :

M e m b e r s  o f  t h e  A H B A  b e l i e v e  a n d  a f f i r m  t h a t :  
R e a l  P r o p e r t y  c a n  a n d  s h o u l d  b e  w i t h i n  r e a c h  o f  e v e r y  A m e r i c a n  F a m i l y .
A m e r i c a n  h o m e s  s h o u l d  b e  w e l l - d e s i g n e d ,  w e l l - c o n s t r u c t e d ,  a n d  w e l l - l o c a t e d ,
i n  a t t r a c t i v e  c o m m u n i t i e s  a n d  r e c r e a t i o n a l ,  r e l i g i o u s  a n d  s h o p p i n g  f a c i l i t i e s
a c c e s s i b l e  t o  a l l .  

T o  a c h i e v e  t h e s e  g o a l s ,  w e  p l e d g e  a l l e g i a n c e  t o  t h e  f o l l o w i n g  p r i n c i p l e s  a n d
p o l i c i e s :

O u r  p a r a m o u n t  r e s p o n s i b i l i t y  i s  t o  o u r  c u s t o m e r s ,  o u r  c o m m u n i t y  a n d  o u r
c o u n t r y .  
H o n e s t y  i s  o u r  g u i d i n g  b u s i n e s s  p o l i c y .  
H i g h  s t a n d a r d s  o f  h e a l t h ,  s a f e t y ,  a n d  s a n i t a t i o n  s h a l l  b e  b u i l t  i n t o  e v e r y
b u i l d i n g .  
M e m b e r s  s h a l l  d e a l  f a i r l y  w i t h  t h e i r  r e s p e c t i v e  e m p l o y e e s ,  s p e c i a l t y
c o n t r a c t o r s ,  s u p p l i e r s  a n d  c u s t o m e r s .  
A s  m e m b e r s  o f  a  p r o g r e s s i v e  i n d u s t r y ,  w e  e n c o u r a g e  r e s e a r c h  t o  d e v e l o p  n e w
m a t e r i a l s ,  n e w  b u i l d i n g  t e c h n i q u e s ,  n e w  b u i l d i n g  e q u i p m e n t  a n d  i m p r o v e d
m e t h o d s  o f  f i n a n c i n g ,  t o  t h e  e n d  t h a t  e v e r y  p u r c h a s e  m a y  g e t  t h e  g r e a t e s t
v a l u e  p o s s i b l e  f o r  e v e r y  d o l l a r .  
M o n i t o r  a l l  l e g i s l a t i v e  p r o p o s a l s  a f f e c t i n g  o u r  i n d u s t r y  a n d  t h e  p e o p l e  w e
s e r v e  a n d  p r o v i d e  i n f o r m e d  i n p u t .  
W e  h o l d  i n v i o l a t e  t h e  f r e e  e n t e r p r i s e  s y s t e m  a n d  t h e  A m e r i c a n  W a y  o f  L i f e .  W e
p l e d g e  o u r  s u p p o r t  t o  o u r  m e m b e r s ,  o u r  L o c a l ,  S t a t e  a n d  N a t i o n a l  A s s o c i a t i o n s
a n d  a l l  r e l a t e d  i n d u s t r y  c o n c e r n e d  w i t h  t h e  p r e s e r v a t i o n  o f  l e g i t i m a t e  r i g h t s
a n d  f r e e d o m s .  

W e  a s s u m e  t h e s e  r e s p o n s i b i l i t i e s  f r e e l y  a n d  s o l e m n l y ,  m i n d f u l  t h a t  t h e y  a r e  p a r t
o f  o u r  o b l i g a t i o n s  a s  m e m b e r s  o f  t h e  A H B A .  

A H B A  M E M B E R  C O D E  O F  E T H I C S

C L I C K  H E R E  F O R  T H E  A H B A  B Y L A W S

https://www.ahba.net/about


B U I L D E R / R E M O D E L E R  M E M B E R  $ 7 0 0

A S S O C I A T E  M E M B E R  $ 6 0 0

A F F I L I A T E  M E M B E R  $ 1 0 0

M E M B E R S H I P  T Y P E S

W W W . A H B A . N E T

A H B A  M E M B E R S H I P

A n y  i n d i v i d u a l ,  o r g a n i z a t i o n  o r  b u s i n e s s  t h a t  i s  e n g a g e d  i n  a  t r a d e ,  i n d u s t r y  o r
p r o f e s s i o n  r e l a t e d  t o  b u i l d i n g .
T h i s  c o m p a n y  m e m b e r  i s  l i s t e d  i n  t h e  o n l i n e  a n d  p r i n t e d  d i r e c t o r i e s  a n d  h a s
a c c e s s  t o  a l l  m e m b e r  b e n e f i t s  a n d  a d v e r t i s i n g  o p p o r t u n i t i e s .  

A  h o m e  b u i l d e r / r e m o d e l e r  w h o  m a i n t a i n s  a  c u r r e n t  S t a t e  o f  A l a s k a  G e n e r a l  C o n t r a c t o r ' s
l i c e n s e  w i t h  a  c u r r e n t  R e s i d e n t i a l  E n d o r s e m e n t  a t t a c h e d .
T h i s  c o m p a n y  i s  l i s t e d  i n  t h e  o n l i n e  a n d  p r i n t e d  d i r e c t o r i e s  a n d  h a s  a c c e s s  t o  a l l
m e m b e r  b e n e f i t s  a n d  a d v e r t i s i n g  o p p o r t u n i t i e s .
B u i l d e r / R e m o d e l e r  m e m b e r  o n l y  b e n e f i t s .  

A n y  i n d i v i d u a l  w h o  i s  a n  e m p l o y e e  o f  a  c o m p a n y  r e p r e s e n t e d  b y  a  b u i l d e r  o r
a s s o c i a t i o n  m e m b e r  o f  t h e  s a m e  l o c a l  a s s o c i a t i o n .
T h i s  c o m p a n y  m e m b e r  i s  l i s t e d  i n  t h e  o n l i n e  a n d  p r i n t e d  d i r e c t o r i e s  a n d  h a s  a c c e s s
t o  a l l  m e m b e r  b e n e f i t s  a n d  a d v e r t i s i n g  o p p o r t u n i t i e s .
T h i s  m e m b e r s h i p  i s  d e s i g n e d  t o  p r o m o t e  i n d i v i d u a l s  w i t h i n  a  m e m b e r  c o m p a n y :
r e a l t o r s ,  l o c a l  o r i g i n a t o r s ,  e t c .

https://members.ahba.net/join-ahba
http://www.ahba.net/


T o  c o n t r i b u t e  o r  t o  g e t  i n v o l v e d ,  
c a l l  A H B A  a t  9 0 7 - 5 2 2 - 3 6 0 5  o r  

e m a i l  a n d r e @ s p i n e l l h o m e s . c o m .  

A H B A
B u i l d - P A C

B U I L D I N G  C O M M U N I T Y .  B U I L D I N G  H O P E .

P A R T N E R S H I P S  &  P R O G R A M

AHBA Shoebox Program,  AHBA-Endowment
Scholarsh ip  Program,  Anchorage res idents
in  need,  Habi ta t  for  Humani ty ,  K ing Tech
Workforce ,  Sa lvat ion Army's  McKinnel
House,  Anchorage F i re  Depar tment  and
more. . .

Bu i ld -PAC's  miss ion is  to  e lect  pro-hous ing ,
pro-bus iness  candidates  to  of f ice  who wi l l
protect  the homebui ld ing indust ry .  The board
of  t rus tees works  together  on f ind ing the
best  candidate  for  the job .

B O A R D  O F  D I R E C T O R S

Board Chai r ,  Sa l ly  D ia l ,  Ra in  Proof  Roof ing

Secretary, Jana Seda, 360 Construction & Design

Lindsey Spinel l i ,  Saggio
Trac i  Johnson,  SBS
Steven K ihn,  Geneva F inanc ia l

A H B A ' S  B I P A R T I S A N  P O L I T I C A L  A R M

Contr ibut ions  to  Bui ld -PAC must  be f rom a
personal  account  (checks ,  cash ,  c red i t  cards
are welcome) .  Bus iness  accounts  are  not
a l lowed.  Max imum contr ibut ions  are  capped
at  $500 per  person,  per  year .  Bu i ld -PAC
funds are  s t r ic t ly  separate  f rom AHBA.

The homebui ld ing indust ry  has  Bui ld -PACs
for  the loca l ,  s ta te  and nat iona l  assoc ia t ions .
Know which PAC you ' re  cont r ibut ing to ;
d i f ferent  ru les  apply  for  each.

 

donate

A H B A  -  l o c a l  g o v e r n m e n t
A S H B A  -  s t a t e  g o v e r n m e n t
N A H B  -  f e d e r a l  g o v e r n m e n t

 

Bu i ld ing a  bet ter  Anchorage,  that 's  the
promise of  the AHBA and i ts  members  to
improve the qua l i ty  o f  l i fe  in  Anchorage whi le
bui ld ing awareness  and ra is ing the prof i le  o f
Anchorage 's  homebui ld ing indust ry .  The
Endowment  fue ls  th is  miss ion through
char i tab le  donat ions  and dr iv ing vo lunteer ism
from AHBA members  and communi ty  par tners .
Work ing together ,  we can make an impact  and
bui ld  a  bet ter  communi ty  for  our  ne ighbors .

B U I L D - P A C  C O N T R I B U T I O N S

G E T  I N V O L V E D

https://www.ahba.net/care-endowment
https://buildersofalaska.com/
https://www.nahb.org/advocacy/get-involved/build-pacv


M E M B E R S H I P  D I R E C T O R Y
Onl ine :  A l l  members  are  l i s ted in  a lphabet ica l  order  and by  spec ia l ty ;  updated da i ly .
Pr in t :  Mai led to  members  every  spr ing .

As an AHBA member ,  you have access  to  a  3- in - 1  Membersh ip  wi th  the loca l  (AHBA) ,  s ta te  (ASHBA)  and
nat iona l  (NAHB)  assoc ia t ions .  Your  membersh ip  can have a  pos i t ive  in f luence on your  bus iness  and
personal  growth .  Get  invo lved and learn  how to  cu l t ivate  the many oppor tun i t ies  ava i lab le  to  you.

M E E T  T H E  B O A R D  O F  D I R E C T O R S
Board meet ings  are  open to  a l l  members ;  a t tendance is  encouraged to  meet  the leadersh ip ,  vo ice
concerns  a t  the beginn ing of  each meet ing ,  learn  more about  the AHBA and how to  get  invo lved.  

S T A Y  I N  T H E  K N O W  O N  E V E N T S  &  M E E T I N G S
AHBA Calendar  inc ludes date ,  t ime and locat ions  for  upcoming events ,  commit tee/counc i l  meet ings  -
jo in  us  and network !  
Market ing Toolk i t  prov ides sponsorsh ip  and adver t is ing oppor tun i t ies  wi th  AHBA.

I N D U S T R Y  C O M M U N I C A T I O N  
AHBANEWS Weekly  e-updates
MEMBER NEWS Month ly  e-news 
AHBA Blog Prov ides indust ry  updates ,  bu i ld ing code modi f icat ions ,  press  re leases ,  e tc .  
MONDAY MORNING BRIEFINGS Emai led f rom NAHB every  Monday wi th  hot  top ic  nat iona l  news 
NAHBNOW Off ic ia l  NAHB news b log and a  one-s top source for  homebui ld ing indust ry  news,  products
in format ion and educat ion resources
NAHB'S EYE ON HOUSING Prov ides forecasts ,  hous ing s ta t is t ics  and spec ia l  s tud ies

A D V O C A C Y  E F F O R T S
As an AHBA member ,  you ' re  a  par t  o f  someth ing b igger :  your  vo ice is  ampl f ied when i t  comes to  issues
af fect ing the homebui ld ing indust ry  on a  loca l ,  s ta te  and nat iona l  leve l .  Leadersh ip  and membersh ip
are work ing c lose ly  wi th  government  and e lected of f ic ia ls  to  defeat  excess ive regulat ions  and protect
your  bus iness .  Get  invo lved educat ing pol icymakers ,  bu i ld ing successfu l  coa l i t ions  and mobi l i z ing
grassroots  e f for ts  on a  range of  i ssues .  You a lways  have someone in  your  corner !

T A K E  A D V A N T A G E

T A K E  A D V A N T A G E  O F  Y O U R  B E N E F I T S

A D V E R T I S E  J O B  O P E N I N G S  A T  Y O U R  C O M P A N Y

I N S U R A N C E :  H E A L T H  A N D  G E N E R A L  L I A B I L I T Y

M E M B E R  S A V I N G S  P R O G R A M
HBA REBATES for  bu i lders  and remodelers
EXCLUSIVE SAVINGS NAHB par tners  wi th  over  20 nat iona l  companies  of fer ing spec ia l  pr ic ing

P R O F E S S I O N A L  D E V E L O P M E N T  
Cont inu ing educat ion for  bu i lders  and l icensees through AHBA,  ASHBA & NAHB
Attend a  Lunch & Learn

https://members.ahba.net/member-directory
https://members.ahba.net/calendar
https://www.ahba.net/sponsorships
https://myemail.constantcontact.com/What-s-Happening-at-AHBA--.html?soid=1109702661819&aid=LlFyhJ4o0uc
https://www.canva.com/design/DAFWur-1vkk/QANLv9IznY6pju_iRyPTPw/edit?utm_content=DAFWur-1vkk&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
https://www.ahba.net/single-post/ahba-thanks-anchorage-assembly-for-passing-adu-reform
http://www.nahb.org/
https://www.nahb.org/blog/
https://eyeonhousing.org/
https://members.ahba.net/jobs
https://hbarebates.com/
https://www.nahb.org/nahb-community/member-benefits/savings


ADVERTISE WITH DIGITAL AND SOCIAL ADVERTISING 
AHBA.NET

Get  your  message in  f ront  o f  indust ry  and consumers  by  adver t is ing on AHBA.net ;  the webs i te
cont inues to  be the leading source for  the Anchorage homebui ld ing indust ry  wi th  s i te  t ra f f ic
exceeding 240,000 per  year  and growing annual ly .
Adver t ise  wi th  a  homepage l i s t ing :  Inc ludes logo and l ink  to  company webpage or  submi t  an
ar t ic le  for  the AHBA Blog.

DIGITAL ADVERTISING
Market  through on l ine channels  such as  search engine market ing ,  d isp lay  adver t is ing ,  soc ia l
media ,  emai l  market ing ,  e tc .
Underwr i te  d ig i ta l  d isp lay  ads  and remarket ing ads ,  dr iv ing t ra f f ic  to  AHBA.net  featur ing your
logo.

SOCIAL MEDIA PLATFORMS
Ut i l i ze  our  soc ia l  media  p la t forms to  ampl i fy  your  message to  a  la rger  and targeted audience.  Our
soc ia l  media  reach is  655,000+;  Facebook audience:  6 ,600+ fo l lowers ,  average weekly  reach of
15 ,500+;  Ins tagram audience:  810+ fo l lowers ,  average weekly  o f  1 ,200+.  Each post  wi l l  be boosted
for  $50,  wi th  spec i f ic  target ing based on content /ob ject ives .  AHBA wi l l  share  your  posts  or
content ,  whi le  tagging your  bus iness  page.

WEEKLY/MONTHLY E-NEWS
Let  our  team help  promote your  company or  event  through our  indust ry  contact  l i s t  o f  1 ,500+ 
Share an image or  l ink  in  our  weekly  update or  month ly  e-newslet ter
Submi t  an  ar t ic le
Sponsor  the weekly  or  month ly  e-newslet ters  for  2024
E-newslet ter  takeover ,  send out  branded emai l  to  our  indust ry  l i s t  o f  1500+ contacts

FULL DIGITAL PROMOTION PACKAGE
Submit  an  ar t ic le  for  the AHBA Blog,  boosted post  on AHBA.net  soc ia l  media  p la t forms shar ing
the ar t ic le  wi th  your  company tagged and ar t ic le  shared in  the e-newslet ters .

M E M B E R  B E N E F I T S  C O N T I N U E D . . .

P R O M O T E  Y O U R  C O M P A N Y
BUILDING ALASKA:  Adver t ise  in  AHBA's  o f f ic ia l  b iannual  publ icat ion ,  ta rget ing homeowners  and
indust ry  profess iona ls ;  submi t  an  ad ,  ar t ic le  and/or  enter  a  home/subdiv is ion in  the Spr ing
Const ruct ion Showcase or  Parade of  Homes

ADVERTISE:  In  the pr in ted membersh ip  d i rectory ,  AHBA.net  and soc ia l  media  p la t forms 

PARTICIATE IN THE ANCHORAGE HOME SHOW: Reserve a  booth ,  host  a  workshop or  adver t ise  on the
jumbotron

SPONSOR AN EVENT:  Lunch & Learn ,  Anchorage Home Show,  Spr ing Const ruct ion Showcase,  Poker
Par ty ,  Gol f  Tournament ,  Parade of  Homes,  Parade K ickof f  Par ty ,  Economic  Summit ,  Gold  Hammer
Awards Gala  and Merry  Fest ivus  

HOST A LUNCH & LEARN:  Educate  members  on impor tant  indust ry  top ics

MEMBER CONNECTION:  In t roduce yourse l f  and bus iness  to  the members  and in form them of  your
products  or  benef i ts

P E E R  R E C O G N I T I O N  
In  any indust ry ,  peer  recogni t ion and acknowledgement  by  peers  is  one of  the h ighest  forms of
pra ise .  The awards  program formal ly  recognizes  members  for  the i r  profess iona l ism,  exper t ise ,
ph i lanthropic  e f for ts ,  innovat ive  and qual i ty  bu i ld ing des igns  -  through the Gold  Hammer Awards and
Annual  Member  Awards Program.  Winners  o f ten showcase these awards  in  the i r  sa les  and market ing
ef for ts  as  a  way to  s tand out  f rom the i r  compet i tors .  

C U S T O M E R  R E F E R R A L S
Potent ia l  re fer ra ls  f rom AHBA adver t is ing ,  publ ic  re la t ions ,  spec ia l  events ,  co l leagues ,  e tc .  

https://www.ahba.net/sponsorships


Lot  coverage amendment  to  a l low 40%/50% (s ing le  s tory )  lo t  coverage in  R- 1  and R- 1A .  A l low 10- 15% lo t

coverage in  the R-9 .

E l iminate  Stormwater  Po l lu t ion Prevent ion P lan (SWPPP)  requi rements  for  C lear ing and Gr ind ing

(Munic ipa l i ty  o f  Anchorage (MOA)  Sta f f  has  been at tempt ing to  work  toward th is  a t  po l icy  leve l  for  a  few

months ) .

E l iminate  MOA p lan rev iew fees  for  exempt  p lan rev iew permi ts .

A l low for  pr ivate  inspect ion process  s imi lar  to  exempt  p lan rev iew.

Reduce min imum lot  s ize  and max lo t  width  to  a l low for  smal l  lo t  subdiv is ion per  the goals  o f  the 2040

Land Use P lan (LUP) .  Current  process  of  un i t  lo t  subdiv is ion or  p lanned un i t  development  (PUD)  add

addi t iona l  cost  and fees .

Rev ise T i t le  23 IRC 317 . 1 .5  to  expl ic i t ly  a l low GLB beams to  be f lashed and s ta ined ons i te  ra ther  than

t reated out  o f  s ta te .  Loca l  suppl ies  are  l imi ted ,  and these spec ia l  order  i tems are  cost ly .  MOA recent ly

changed i ts  po l icy  on th is  in  2021 .

Opt imize and c lar i fy  T i t le  21  Open Space measurement  word ing.  Current  s t r ic t  s ta f f  in terpretat ion ignores

in tent  o f  the code,  reduces dens i ty  and dr ives  up cost .

Add admin is t ra t ive  var iance for  T i t le  21  and T i t le  23 for  the c los ing out  o f  o ld  permi ts .

Rev ise MOA bond language requi rements  to  a l low more cont ractors  to  b id  work .

A l low 12% grades on publ ic  roads (Des ign Cr i ter ia  Manual  (DCM)  change) .

Exempt  Res ident ia l  Permi ts  (cur rent ly  one-  and two- fami ly  dwel l ings )  f rom f i l l  and grade code

requi rements .  Recent  s ta f f  in terpretat ion is  to  ignore the f i l l  and grade code on 99% of  res ident ia l  permi ts

but  to  apply  in  ext reme c i rcumstances .  Th is  i s  i l lega l  and poor  po l icy .  Other  mi t igat ing addi t ions  to  the

Internat iona l  Res ident ia l  Code ( IRC)  could  sat is fy  safety  concerns  wi thout  turn ing a  res ident ia l  dr iveway

into  a  commerc ia l  permi t .

A l low three and fourp lexes to  be processed as  Res ident ia l  permi ts  e l iminat ing the separate  c iv i l ,  f i re  and

t ra f f ic  rev iews requi red of  commerc ia l  permi ts .

C lar i f icat ions  in  the In ternat iona l  F i re  Code ( IFC)  and T i t le  21  regard ing secondary  access  would  he lp

c lar i fy  incons is tent  s ta f f  in terpretat ion .  C L I C K  H E R E  F O R  M O A  B U I L D I N G  P E R M I T  R E P O R T S

AHBA TOP PRIORITIES

https://www.muni.org/Departments/OCPD/development-services/permits-inspections/Pages/Permit-Activity-Reports.aspx


ASHBA TOP PRIORITIES
The Alaska State  Home Bui ld ing Assoc ia t ion is  a  s ta tewide organizat ion .  I ts  miss ion is  to  prov ide an
organizat ion where in  homebui ld ing cont ractors  and persons engaged in  a  t rade,  indust ry  or  profess ion
re la ted to  hous ing may meet  to  d iscuss  var ious  problems of  common in terest ,  par t icu lar ly  those re la ted to
labor ,  product ion and f inance.  To mainta in  h igh s tandards  in  the bu i ld ing indust ry ,  to  suppor t  bu i ld ing
contractors  in  e f for ts  to  rect i fy  condi t ions  of  an  unsat is factory  nature ,  to  encourage those methods of
cont ract ing work  which reduce the bu i ld ing cont ractors  r i sks  and to  encourage sound bus iness  methods .
AHSBA is  an aggress ive ,  serv ice or iented assoc ia t ion run by  and for  the membersh ip .  

The most  impor tant  focus  of  ASHBA is  to  moni tor  s ta tutes ,  regula t ions  and budgets  in  the s ta te  that  impact

the homebui ld ing indust ry  whi le  advocat ing on behal f  o f  our  member  f i rms .  I ssues of  impor tance inc lude:

Adopt ion of  a  s ta tewide bu i ld ing code 

Suppor t  Cold  Cl imate Hous ing Research Center  (CCHRC)  for  $1m in  the 2023 s ta te  budget

Suppor t  workforce development  funding and in i t ia t ives

Suppor t  A laska Hous ing F inance Corporat ion (AHFC)  weather izat ion program funding

ASHBA employs  a  fu l l - t ime s ta te  lobby is t  on behal f  o f  the s ix  loca l  assoc ia t ions  and the lobby is t  per forms
the fo l lowing tasks :  

Ident i f icat ion and not i f icat ion to  ASHBA in  a  t imely  manner  regard ing any s ta te  leg is la t ive ,  budget  and
regulatory  proposa ls .
At tend leg is la t ive  commit tee meet ings ,  br ie f ings  and hear ings  concern ing leg is la t ive  mat ters .
Prov ide per iod ic  verba l  and wr i t ten repor t ing on the s ta tus  of  ASHBA's  po l icy  and leg is la t ive  pr ior i t ies
dur ing any per iod that  the Legis la ture  is  in  sess ion .
Adv ise ASHBA in  developing pos i t ions  and s t ra tegy wi th  regard to  re levant  leg is la t ion and regulat ions ,
and the s ta te 's  budget (s ) .
Engagement  wi th  members  of  the A laska Legis la ture  and Admin is t ra t ion ,  and ef fect ive  communicat ion
and advocacy for  ASHBA's  po l icy  pr ior i t ies  and pos i t ions .  
Consul t  w i th  ASHBA regard ing any leg is la t ive  or  execut ive  mat ter  -  and take appropr ia te  act ion as
d i rected by  ASHBA.  
Secure sponsors  for  b i l l s ,  reso lut ions ,  amendments ,  e tc .  
Meet ing coord inat ion wi th  key publ ic  o f f ic ia ls .  

Alaska cont ractors  that  bu i ld  homes must  car ry  a  res ident ia l  endorsement  for  the i r  cont ractor 's  l i cense;

ASHBA prov ides cont inuning educat ion each year  that  i s  requi red to  renew the i r  l i cense and endorsement .  

For  quest ions or  to  get  involved cal l  Robin Ward,  AHBA Execut ive Off icer  at  (907)  229-8403 or  emai l

a laskastatehomebui ld ingassoc@gmai l .com.



Cl ick  here for  an Advocacy Overv iew and to  s tay  in  the know!

NAHB TOP PRIORITIES
NAHB is  an act ive  par t ic ipant  on Capi to l  H i l l  and in  the federa l  regula tory  process ,  work ing hard to

promote hous ing in  Amer ica .  Resolut ions  adopted by  NAHB’s  Leadersh ip  Counci l  touch on key hous ing

issues such as  removing regulatory  bar r iers  to  bu i ld ing a f fordable  hous ing ,  protect ing proper ty  r ights ,

prov id ing tax  re l ie f  for  smal l  bus inesses ,  promot ing smar t  growth ,  and assur ing the U.S .  hous ing f inance

system remains  s t rong.  These reso lut ions  in form s ta f f  and vo lunteer  advocacy work ,  whether  we’ re  ta lk ing

to  federa l  leg is la tors ,  wr i t ing comment  le t ters  on proposed regulat ions ,  or  prepar ing the budget  for  the

next  f i sca l  year .

Housing Affordabi l i ty  

How to  implement  creat ive  so lut ions  that  address  the a f fordabi l i ty  c r is is .

Workforce Development

A chronic  labor  shor tage in  the hous ing indust ry  is  resu l t ing in  h igher  const ruct ion costs ,  increased home

pr ices  and lower  economic  growth .

Mater ia l  Costs

The r is ing cost  o f  bu i ld ing mater ia ls  i s  harming hous ing a f fordabi l i ty .

Housing F inance Reform

Uncer ta in ty  about  the hous ing f inance system stymies  investment  and s lows the hous ing market .

Nat ional  F loor  Insurance Program 

Long- term author izat ion of  the Nat iona l  F lood Insurance Program is  key to  ensur ing that  i t  remains

ava i lab le  and a f fordable .

Bui ld ing Codes

Bui ld ing codes ensure safe  homes.  But  many codes proposed today are  done so wi thout  regard to  cost  to

home buyers .

https://www.nahb.org/advocacy/advocacy-overview

